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B [N AHK/IHK/DIHK network

The Chambers of Commerce and

Industry (IHK) m Sy .8
79 in Germany il o
The Association of German SL 5
Chambers of Commerce and i,

Industry (DIHK)

Umbrella association of the IHKs
and coordinator of the AHKs

The German Chambers of
Commerce - Worldwide Network
(AHK)

140 locations in 92 countries
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AMERICA

Argentina
Bolivia
Brazil
Canada
Chile
Colombia
Costa Rica
Cuba
Dominican
Republic
Ecuador
El Salvador
Guatemala
Honduras
Mexico
Nicaragua
Panama
Paraguay
Peru
Uruguay
USA
Venezuela

www.ahk.de

AFRICA | MENA
Algeria
Angola
Egypt
Ghana

Iran

Iraq

Israel

Kenya
Morocco
Mozambique
Nigeria
Oman

Qatar

Saudi Arabia
South Africa
Tanzania
Tunisia

UAE

Zambia

EUROPE !Q; W
Austria Great Britain  Poland
Azerbaijan Greece Portugal
Belarus Hungary Romania
Belgium lceland Russia

Bosnia and Ireland Serbia
Herzegovina  |grae| Slovakia
* Bulgaria Italy Slovenia
ol Croatia Latvia Spain
Czech Republic Lithuania Sweden ~

Denmark Luxembourg  Switzerland v
Estonia Macedonia  Turkey
Netherlands  Ukraine
Norway I
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Australia
China
India
Indonesia
il Japan
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. Kazakhstan
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e, ; Y Singapore
. Sri Lanka
Taiwan
Thailand
Vietnam
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Dm The AHK network in figures

140 locations

91,000 memberships worldwide

92 countries

500,000 queries each year

2,111 employees
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